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Abstract
This paper explores the theoretical foundations of intercultural and international communication, focusing 
on key theories such as Hofstede’s Cultural Dimensions, Hall’s High- and Low-Context Communication, and 
Media Imperialism. It highlights how these frameworks help navigate cultural differences and global commu-
nication challenges. The integration of digital media, the global public sphere, and ethical considerations in 
communication are also discussed. Understanding these theories enables communicators to effectively bridge 
cultural divides, promote inclusivity, and ensure ethical international communication, fostering global cooper-
ation and dialogue in a rapidly globalizing world.
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1.Introduction

In the era of globalization today, the importance of international communication has become increasingly 
prominent. As the connections between countries grow closer, the cross-border flow of information becomes 
more frequent. International communication not only facilitates economic cooperation and political exchange, 
but also promotes mutual understanding and integration of cultures.[1] In the context of globalization, a coun-
try’s image, values, and cultural products need effective international communication to gain recognition and 
influence on the world stage.

Intercultural communication has brought profound impacts and challenges to international communication. 
Differences between cultures, such as language, values, beliefs, and behaviors, can lead to misunderstandings 
or distortions during the communication process.Philosophical reflection and value reconstruction are essential 
in international communication. Philosophical reflection helps us to deeply consider the essence, purpose, and 
significance of international communication. 

This study aims to conduct an in-depth analysis of international communication from the perspective of in-
tercultural communication, exploring its philosophical implications and paths for value reconstruction, in order 
to provide theoretical support and practical guidance for enhancing China’s international communication ca-
pabilities and strengthening the country’s cultural soft power. In terms of research methods, a comprehensive 
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approach will be used, including literature review and case study analysis, to extensively collect relevant 
research findings and practical cases from both domestic and international sources for systematic analysis 
and summary.

2 Theoretical Foundations of Intercultural Communication and 
International Communication

Intercultural communication and international communication are interconnected fields that share the-
oretical foundations, providing essential frameworks for understanding how people from diverse cultural 
backgrounds interact and exchange information across borders. In this section, we will explore the key the-
oretical perspectives that inform these disciplines.

2.1 Intercultural Communication Theories

2.1.1 Cultural Dimensions Theory

Geert Hofstede’s Cultural Dimensions Theory is one of the most well-known frameworks for understand-
ing cultural differences. It identifies dimensions such as individualism vs. collectivism, power distance, 
uncertainty avoidance, and masculinity vs. femininity. [2]This theory provides insight into how cultural 
differences shape communication practices and how these can influence international messaging and media.
In international communication, understanding these dimensions can help tailor messages that resonate with 
specific cultural values, avoiding potential misunderstandings.

2.1.2 Hall’s High-Context and Low-Context Communication

Edward T. Hall’s theory of high-context and low-context cultures is essential for understanding how dif-
ferent cultures use context in communication. High-context cultures (e.g., China, Japan) rely heavily on im-
plicit communication and shared knowledge, while low-context cultures (e.g., the U.S., Germany) depend 
more on explicit, direct information.[3]This theory guides international communicators in framing messag-
es appropriately for different audiences, whether emphasizing explicit clarity or relying on cultural nuance.

2.1.3 Communication Accommodation Theory

This theory explains how individuals adjust their communication style based on their interaction partner, 
either converging to appear more similar or diverging to maintain cultural or social differences. In interna-
tional communication, this is key to adapting messages to be culturally sensitive and contextually relevant.
Understanding CAT can help global communicators adjust their tone and style when engaging with audi-
ences from various cultural backgrounds, fostering better reception and interaction.

2.2 International Communication Theories

2.2.1 Media Imperialism Theory

This theory critiques the dominance of Western media, particularly from the U.S., in shaping global cul-
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tural narratives. It argues that this dominance can lead to cultural homogenization and the erosion of local 
traditions and values.[4] Media imperialism offers a lens through which to evaluate the power structures in 
global communication.For international communicators, understanding the implications of media imperial-
ism highlights the importance of promoting diverse and localized content that respects cultural identities.

2.2.2 Global Public Sphere

Jürgen Habermas’s concept of the public sphere provides a framework for analyzing how global commu-
nication can create platforms for public debate and discourse. The global public sphere is seen as a space 
where transnational issues, like climate change or human rights, are discussed, potentially bridging cultural 
divides.This theory underscores the role of international communication in fostering global dialogue and 
addressing issues of common concern, promoting inclusive participation across cultures.

2.2.3 Dependency Theory

Dependency theory explores how information flow between developed and developing countries can rein-
force unequal power relations, where the former controls the majority of global communication resources. [5]
This impacts how developing countries are portrayed and can influence global perceptions.In international 
communication, this theory advocates for more equitable information exchange, encouraging communica-
tors to be mindful of how they represent different nations and cultures.

2.3 The Integration of Intercultural and International Communication

Intercultural and international communication intersect in their shared emphasis on understanding cultur-
al differences and fostering effective dialogue. While intercultural communication focuses on interpersonal 
or group interactions within and between cultures, international communication broadens this to include 
media, governance, and transnational exchanges.[6]

Globalization and Digital Media: The rise of digital platforms has blurred national boundaries, making 
it increasingly important to integrate intercultural communication theories into the global context. Under-
standing how global audiences interpret and react to media messages is essential for effective international 
communication strategies. Digital media allows for real-time interaction and feedback, making cultural sen-
sitivity and adaptation more critical than ever.

3 Philosophical Reflections on International Communication from the 
Perspective of Intercultural Communication

This section explores the philosophical aspects that underpin international communication when viewed 
through the lens of intercultural communication. It delves into how these philosophical underpinnings not 
only challenge but also enrich our understanding of the complexities involved in transmitting messages 
across different cultural contexts.

3.1 The Collision of Cultural Relativism and Cultural Universalism
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Cultural relativism posits that each culture possesses its unique value and cannot be measured against a 
single standard. In international communication, it encourages respect for the differences among cultures 
and helps avoid cultural hegemony. For instance, it advocates for a focus on showcasing the diverse charac-
teristics of various cultures rather than imposing a single cultural norm. [7]

On the other hand, cultural universalism emphasizes the existence of some universal cultural values and 
standards. In international communication, this perspective might foster the formation of common cultural 
ideas, but it can also be misinterpreted as cultural hegemony. For example, universal values promoted by 
some international organizations can impact different cultures. 

The conflict lies in that cultural relativism emphasizes individuality, while cultural universalism high-
lights commonality. However, in international communication, there is also integration; people pursue uni-
versal values to facilitate exchange while respecting cultural differences, collectively building a diverse and 
harmonious international cultural communication environment.

3.2 Intersubjectivity and Dialogism in International Communication

Intersubjectivity emphasizes the relationships and interactions between multiple subjects. It transcends 
the perspective of the solitary subject, proposing that subjects are not isolated entities but instead co-con-
struct meaning through interactions with others. This concept breaks away from the traditional dichotomy 
of subject and object, fostering equal exchanges among diverse subjects.[8]

In intercultural communication, intersubjectivity helps overcome cultural biases and misunderstandings. 
It encourages people to understand cultural differences from the perspectives of others, respecting the 
uniqueness of different cultural subjects, thereby establishing a more equal and open atmosphere for inter-
cultural exchange, and promoting mutual understanding and integration of cultures.

To cultivate intercultural awareness, it is important to respect the value systems of different cultural 
subjects. Platforms for multicultural exchanges should be established to foster interactions among various 
subjects. In international communication, engaging in exchanges with equality and dialogism, discussing 
global issues collectively, can achieve dialogic interaction and cooperation in international communication.

3.3 Multiculturalism and Inclusivity in International Communication

Multiculturalism advocates for the equal coexistence and mutual respect of different cultures. It recogniz-
es cultural diversity and believes that each culture has its unique value. This helps to break down cultural 
homogeneity, promote cultural exchange and innovation, enrich humanity’s spiritual world, and bring more 
vitality and possibilities to social development. 

In international communication, it is important to respect the cultural differences of different countries 
and regions. Communication content should reflect diversity and avoid cultural bias. By showcasing the 
charm of various cultures, it promotes understanding and dialogue between different cultures, creating an 
inclusive and harmonious atmosphere for international communication and fostering the joint development 
of global cultures. [9]
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It is crucial to strengthen communication and cooperation between different cultures, establish platforms 
for multicultural communication, and train communicators with cross-cultural competence to enhance 
sensitivity to different cultures. With an open mindset to accept various cultures and continuously adjust 
communication strategies, a global communication system that can accommodate different cultures can be 
constructed.

4 Value Reconstruction in International Communication from the 
Perspective of Intercultural Communication

4.1 The Shift in Communication Values

The shift from disseminating a singular set of values to embracing a diversity of values in internation-
al communication marks a significant evolution. Previously, international communication often revolved 
around a dominant set of values. However, in the context of intercultural communication, there has been a 
gradual transition towards promoting a plurality of values. 

This change allows the value systems of different cultures to be showcased, enriching the content of 
communication and fostering greater exchange and understanding between cultures.[10]It emphasizes the 
balance between common values and cultural differences.In international communication, it is crucial to 
emphasize universal human values, such as peace and fairness, while also respecting cultural differences.  
Finding a balance between these aspects in communication can better facilitate dialogue and cooperation 
among different cultural entities, reconstruct the values of international communication, and promote the 
joint prosperity and development of global cultures.

4.2 Innovation in Communication Content

Explore communication content with cross-cultural appeal. Under the perspective of intercultural com-
munication, it is crucial to delve into content that resonates with people from diverse cultural backgrounds.
[11] For example, unique art forms and traditional crafts can showcase cultural allure while attracting glob-
al attention, fostering cultural exchange and understanding, and injecting new vitality into international 
communication. Additionally, international communication should be conducted in a narrative and emo-
tional manner. By telling vivid stories and conveying sincere emotions, international communication can 
become more engaging. Using ordinary people’s experiences as entry points, showcasing the human spirit 
and common emotions across different cultures, can make it easier for audiences to resonate, enhancing the 
effectiveness of international communication.

4.3 Optimization of Communication Methods

Leverage new media technologies to expand international communication channels. New media technol-
ogies offer fresh opportunities for international communication. Utilizing social platforms, short videos, 
and other media can extend communication channels, breaking through temporal and spatial constraints, 
making it more convenient for people from different cultural backgrounds to access information. Content 
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presented in rich and diverse forms can enhance communication efficiency and reach. Additionally, interac-
tion and participation can boost the dynamism of international communication. Encouraging audience com-
ments and discussions, and inviting them to participate in content creation, can increase their engagement. 
By interacting, you can understand audience needs, adjust communication strategies in a timely manner, 
and promote exchange and understanding between different cultures.

5 Philosophical Challenges in International Communication: Ethical 
Practices and Value Conflicts

5.1 Philosophical Analysis of Value Conflicts

In the field of international communication, differences in cultural values frequently lead to conflicts in 
opinions and behaviors. These conflicts are not merely superficial communication barriers but more pro-
foundly reflect fundamental differences in philosophical views and moral values. To understand and address 
these value conflicts more deeply, an analysis from a philosophical perspective is necessary. The manifes-
tation of value conflicts in international communication can be direct and clear, such as differing interpreta-
tions of human rights, freedom, and justice.[12]For example, in Western cultures, values such as individu-
alism and freedom are highly esteemed, while in some non-Western cultures, social harmony and collective 
interests may be considered more important. Such differences based on fundamental cultural values can 
lead to starkly different interpretations of the same events in international news coverage.Philosophy offers 
various perspectives on addressing value conflicts. For example, moral relativism holds that there are no 
absolute or universally applicable moral standards, and that moral values depend on specific cultural and 
social contexts.      

This perspective can help us understand why people from different cultural backgrounds may exhibit 
different behaviors and reactions. However, moral relativism also faces criticism, with critics arguing that it 
may lead to confusion in moral standards and be unable to address serious injustices across cultures.On the 
other hand, moral universalism seeks to find common moral foundations that transcend cultural differences. 
From Kant’s moral philosophy to contemporary universalists, many philosophers have attempted to estab-
lish moral principles that can be universally applied. For example, Kant’s “universal law” principle asserts 
that only those rules that can reasonably be universalized for everyone to follow are morally correct. This 
approach offers a potential solution to value conflicts in international communication, emphasizing respect 
for each individual as a free and rational being.[13]

5.2 Philosophical Application in Practice

The application of philosophy in international communication activities is a multifaceted issue. It not 
only involves theoretical discussions but also concerns how to implement philosophical principles in con-
crete communication practices. The application of philosophy in practice is mainly reflected in how to han-
dle value conflicts, promote cultural understanding, and achieve ethical goals.The philosophical application 
in international communication requires communicators to have a deep understanding of the philosophical 
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concepts of different cultures. This includes knowledge of ethical views, behavioral norms, and value sys-
tems in various cultural contexts. For example, when designing cross-cultural communication strategies, 
understanding the fundamental ethical concepts of the target culture can help communicators engage more 
effectively with their audience, avoiding cultural conflicts and misunderstandings. Additionally, familiarity 
with globally accepted ethical standards, such as the United Nations’ Declaration of Human Rights, is also 
an important foundation for effective international communication.

The application of philosophy is also reflected in how international communication practices promote 
global understanding and peace. Communicators are not only tasked with transmitting information but also 
with fostering dialogue and understanding between different cultures in the process. This can be achieved 
in various ways, such as presenting diverse cultural perspectives through international news coverage or 
providing equal discussion platforms at international conferences.[14]In practice, communicators should 
uphold an attitude of openness and inclusiveness, encouraging people from different cultural backgrounds 
to share their perspectives and experiences, thereby building a more diverse and harmonious international 
society.The application of philosophy also requires communicators to make sound ethical judgments when 
facing moral dilemmas. This involves balancing the accuracy of reporting with responsibility toward the au-
dience, as well as managing conflicts between commercial interests and social responsibility. For example, 
when handling controversial international news, communicators must consider the fairness of the reporting 
and its potential impact on society, which demands deep philosophical reflection and a high level of ethical 
awareness.

5.3 Ethical Challenges and Cultural Sensitivity

In international communication, ethical challenges and cultural sensitivity are two closely related issues 
that together influence the effectiveness and morality of communication. Ethical challenges in international 
communication often involve how to maintain the accuracy and fairness of information while respecting 
cultural diversity.Cultural sensitivity refers to the ability to recognize and respect different cultural back-
grounds, beliefs, and values in international communication. This involves not only the choice of language 
but also understanding and respecting various cultural symbols, customs, and traditions.[15]For example, 
when reporting news about specific religious or cultural festivals, it is crucial to accurately understand and 
convey their cultural significance, which requires communicators to have deep cultural knowledge and sen-
sitivity.

Ethical challenges often arise in dealing with conflicting values from different cultures. In the context of 
globalization, international communication frequently needs to strike a balance between universal human 
rights concepts and local traditions. For example, discussions on gender equality may be welcomed in some 
cultures, while in others, they might touch on sensitive social taboos. In such situations, communicators 
must be very cautious, ensuring that they express universal ethical concerns without inadvertently offending 
local cultural values.Additionally, ethical challenges in international communication also involve the selec-
tion and presentation of information. In a multicultural environment, the same message may be interpreted 
differently by audiences in various regions. When designing information, communicators need to consider 
this diversity and adopt a more inclusive and multi-perspective reporting approach to reduce misunder-
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standings and biases, thereby enhancing cross-cultural understanding and respect.Addressing these chal-
lenges requires communicators to have a high degree of ethical awareness and cultural adaptability. This 
goes beyond learning surface-level knowledge of different cultures; it involves a deep understanding of 
the core values and belief systems of various cultures. Through continuous cultural education and practice, 
communicators can engage in more effective and ethical communication on a global scale.

6 Case Analysis

6.1 Analysis of Successful International Communication Cases

Appearance and rich cultural connotations quickly captured global attention. Leveraging the Beijing 
Winter Olympics as a platform, it spread through various media channels and became a striking symbol of 
Chinese cultural export. “Bing Dwen Dwen” integrates Chinese traditional cultural elements with modern 
design concepts. Its charming image is easily accepted by people from different cultural backgrounds, illus-
trating the shift from singular to diverse communication. At the same time, it balances common values with 
cultural differences, showcasing China’s friendliness and innovation.

6.2 Analysis of a Failed International Communication Case

When Coca-Cola first entered the Chinese market, it launched a series of advertising campaigns aimed 
at integrating its products with Chinese culture. In one of the early advertisements, Coca-Cola used the 
slogan Coca-Cola, refreshing every sip. However, they failed to realize that the sound of mouth/sip closely 
resembles the pronunciation of pain in Chinese, which significantly diminished the effectiveness of the ad. 
Recognizing this blunder, the company quickly revised its strategy, adopting advertising methods that were 
more in tune with local cultural perceptions. This included aligning advertisement elements more closely 
with the everyday lives and festive customs of Chinese consumers, which significantly enhanced the brand 
image and acceptance in the market.

From a philosophical perspective, this case highlights the impact of power structures and ethical conflicts 
in international communication. Philosophical discussions on power and ethics provide a framework for 
understanding and addressing such issues. Through the analysis of these cases, we can see the complexity 
of intercultural communication and the practical value of philosophical reflection in international commu-
nication. Each case not only reveals the communication barriers specific to certain cultural contexts but 
also shows the potential to overcome these barriers by understanding and applying philosophical principles. 
These lessons are crucial for designing more effective international communication strategies.

7 Conclusion and Outlook

7.1 Summarize the philosophical thinking achievements of international 
communication from the perspective of cross-cultural communication.

In today’s world where globalization is accelerating, the importance of cross-cultural communication is 
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increasingly prominent, and international communication is a key link in this process. Through the lens 
of philosophy, this study explores the theory and practice of combining cross-cultural communication and 
international communication, and finds that philosophy provides profound insights into understanding and 
handling cross-cultural differences.

By drawing on Levinas’s ethical philosophy about “the Other”, this study emphasizes the importance of 
respecting and understanding cultural others in international communication. This ethical concept helps us 
reevaluate communication strategies to ensure cultural sensitivity and fairness in the process of information 
transmission.Finally, by applying the hermeneutic theories of Heidegger and Gadamer, this study analyzes 
the ways of interpreting cultural texts and symbols in international communication. These theories guide 
us on how to understand more deeply the multi-level meanings of information in different cultural back-
grounds, so as to effectively cross cultural barriers and achieve true global dialogue.

7.2 Elaborate on the main approaches and methods of value reconstruction

In the practice of international communication, philosophy not only provides theoretical support but also 
indicates the approaches and methods of value reconstruction. This study has identified several key recon-
struction approaches, which are helpful to improve the quality and effectiveness of international communi-
cation.

Cultural empathy is an important way to reconstruct the value of international communication. By cul-
tivating the cultural empathy ability of communicators and audiences, understanding and respect among 
different cultures can be enhanced. In practice, this ability can be improved through multicultural education, 
international exchange programs, and strengthening the introduction and explanation of cultural back-
grounds in media content production.

Promoting cultural diversity is another way to achieve value reconstruction. In international communica-
tion, presenting multiple cultural perspectives should be encouraged and the hegemony of a single culture 
should be opposed. This can be achieved by formulating more inclusive communication policies, support-
ing the media development of minority languages and minority cultures, and promoting the fair display of 
multicultural content on global media platforms.
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